
 
 

Interactive Account Executive 
 
ARS is a thriving, full-service northwest suburban marketing agency. Our clients 
are consumer-brand retail giants who continually challenge us to provide top-
notch e-marketing solutions. We meet that challenge with creativity, strategic 
thinking and a team-oriented work ethic. We want candidates who are passionate 
about the business and excel in a deadline-driven environment.   
 
Check us out: thinkars.com 
 
We seek trend-setting innovators: 

• Stay on leading edge of trends in interactive marketing  
• Innovator in e-marketing who promotes Web 2.0 thinking in your work 
• Business major desired 

 
You should have these qualities: 

• Energetic innovator with entrepreneurial attitude 
• Think, lead and go beyond the status quo 
• A team player that is focused on quality work 
• Able to develop, optimize and adapt to unique processes 
• Extremely organized with superior communication and relationship building 

skills 
• Strong personal initiative and sense of urgency 

 
Your projects will include work on: 

• Several of the top 10 consumer e-commerce sites in the USA 
• Proposals, strategy documents, project planning, management and 

budgeting 
 
You must bring your experience: 

• 3-5 years of interactive management experience  
• Understanding of the lifecycle of IA projects including design and 

technology  
• Quality assurance of interactive experiences 
• Projects involving design, back-end technology and user experience 
• Web analytics knowledge is desired but not necessary  

 
ARS provides an innovative, quality-focused environment as well as medical, 
dental, vision, prescription drug and life insurance options and commensurate 
salary. A 401k program with company match is offered after one year of 
employment. 
 



Please send your cover letter, resume and salary requirements to 
opportunities@chicagoars.com. Please inclue JOB TITLE in subject line. 
Candidates whose profiles most closely match our requirements will be 
contacted. No phone calls please.  


